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Disciplines in the curricula: Starting a business, Statistical Instruments used in the Hospitality 

Industry, Entrepreneurship. 

 
Topics: 

1. Entrepreneurship in economic theory 
2. The entrepreneurial process 
3. Innovation and Creativity in Entrepreneurship 
4. The impact of entrepreneurship and SMEs on the economy and how to evaluate this impact 
5. Assessing opportunities for setting up new businesses 
6. EU policies to support entrepreneurship and SMEs 
7. Descriptive statistics used in tourism – accommodation establishments indicators. 
8. The H-square method – analysis method for the correlation between statistical variables. 
9. The Anova method - analysis method for the correlation between statistical variables  
10. Using surveys as an observation method in tourism  
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