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Topic: Negotiation strategies 

 

1. Foundations of negotiation theory: definitions, principles, and core concepts 

2. The role of communication in effective negotiation 

3. The negotiator and team dynamics: roles and responsibilities 

4. Strategic preparation and structuring of the negotiation process 

5. Stages and methodologies for negotiation process development 

6. Negotiation strategies, techniques, and tactical approaches 
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Topic: Strategic marketing approaches in public catering and agritourism 

 

1. Foundations of food marketing and agritourism 

2. The strategic role of marketing in catering and agritourism enterprises 

3. Understanding consumer behavior in public catering and agritourism 

4. Market segmentation and positioning strategies in catering and agritourism 

5. Applied market research techniques for catering and agritourism 

6. Developing product and service strategies for catering and agritourism 

7. Pricing strategies for success in public catering and agritourism 
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