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LISTA DE LUCRARI

I. LISTA CELOR MAXIM 10 LUCRARI REPREZENTATIVE

Capitole publicate Tn carti aparute in striainitate

1. Olimpia Ban The Role of Destination Attributes in Assessing/Constructing the Image of
Tourist Destination, 25 pg., chapter in collective volume Nedelea, Al.,Korstanje, M. and
Babu, G. (editors). ”Strategic Tools and Methods for Promoting Hospitality and Tourism
Services”. Advances in Marketing, Customer Relationship Management, and E-Services
(AMCRMES) Book Series. 1GI Global-2015, pg. 282, Book Citation Index, ISBN13:
9781466697614, |ISBN10: 146669761X, EISBN13: 9781466697621,
DOI:10.4018/978-1-4666-9761-4

Articole care prezinta contributii stiintifice originale, in extenso, publicate intr-o revista
cotata ISI cu factor de impact mai mare ca (

2. Adrian I. Ban, Olimpia I. Ban, Optimization and extensions of a fuzzy multicriteria
decision making method and applications to selection of touristic destinations, EXPERT
SYSTEMS WITH APPLICATIONS, 39(2012) 7216-7225, Source Normalized Impact per
Paper (SNIP): 2.362, SCImago Journal Rank (SJR): 1.487, Impact Factor: 1.965,5-Year
Impact Factor: 2.254.

DOI:10.1016/j.eswa.2012.01.055
http://www.sciencedirect.com/science/article/pii/S0957417412000681,
http://apps.webofknowledge.com.ux4lI8xu6v.useaccesscontrol.com/full _record.do?product

=WOS
&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ104R3U4Z75u&page=1&doc=
3

3. A.l. Ban, Olimpia I. Ban, Tuse, D., Calculation of the fuzzy importance of attributes

based on the correlation coefficient, applied to the quality of hotel services, Journal of
Intelligent and Fuzzy Systems, Vol.30, 2015, pp.1-14, Impact Factor: 1.812,
DOI:10.3233/1FS-151840
http://content.iospress.com/articles/journal-of-intelligent-and-fuzzy-systems/ifs1840

4. Olimpia I. Ban,V. Ancusa, V.Bogdan, Gh.I. Tara. Empirical Social Research to Identify
Clusters of Characteristics that Underlie the Online Evaluation of Accommodation
Services. Revista de Cercetare si Interventie Sociala, 50(2015), 293-308. Impact factor
0,798, according to the Thomson Reuters Journal Citation
Reports.http://apps.webofknowledge.com.ux4118xu6v.useaccesscontrol.com/full_record.do

?product=



http://www.igi-global.com/book-series/advances-marketing-customer-relationship-management/37150
http://www.igi-global.com/book-series/advances-marketing-customer-relationship-management/37150
http://dx.doi.org/10.1016/j.eswa.2012.01.055
http://www.sciencedirect.com/science/article/pii/S0957417412000681
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS%20%20%20%20%20%20&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ1o4R3U4Z75u&page=1&doc=3
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS%20%20%20%20%20%20&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ1o4R3U4Z75u&page=1&doc=3
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS%20%20%20%20%20%20&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ1o4R3U4Z75u&page=1&doc=3
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS%20%20%20%20%20%20&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ1o4R3U4Z75u&page=1&doc=3
http://content.iospress.com/articles/journal-of-intelligent-and-fuzzy-systems/ifs1840
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=%20%20%20%20%20%20WOS&search_mode=GeneralSearch&qid=1&SID=4EfWGbjM95156yIfszI&page=1&doc=1
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=%20%20%20%20%20%20WOS&search_mode=GeneralSearch&qid=1&SID=4EfWGbjM95156yIfszI&page=1&doc=1
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=%20%20%20%20%20%20WOS&search_mode=GeneralSearch&qid=1&SID=4EfWGbjM95156yIfszI&page=1&doc=1
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=%20%20%20%20%20%20WOS&search_mode=GeneralSearch&qid=1&SID=4EfWGbjM95156yIfszI&page=1&doc=1

WOS&search mode=GeneralSearch&qid=1&SID=4EfWGhjM95156vIfszl&page=1&doc
=1

Olimpia | Ban, Adrian Ban, Delia A Tuse, Importance-Performance Analysis by Fuzzy n-
Means Algorithm, Expert Systems With Applications, 50(2016), 9-19, Impact Factor:
2.240Conform Journal Citation Reports 2015 published by Thomson Reuters,

DOI: 10.1016/j.eswa.2015.12.023,
http://www.sciencedirect.com/science/article/pii/S0957417415008258

Articole care prezinta contributii stiintifice originale, in extenso, publicate intr-o

revistd indexati in cel putin 2 din bazele de date recunoscute

6.

Olimpia Ban, Adela Popa, Investigating digital divide in travel distribution: the use of
Internet and new media technologies in travel agencies of Bihor, Romania, Tourism
Journal, CROATIA, Vol.63/No.4, 2015, pp.479-496, 14 BDI indexed included EBSCO,
SCOPUS.http://www.iztzg.hr/en/publications/tourism/indexing/http://hrcak.srce.hr/index.
php?show=toc&id_broj=12096

Olimpia I. Ban, The Opportunity of Indirect Determination of the Importance of the
Attributes of the Tourist Product in Evaluating the Consumer’s Satisfaction, 2012
Conference on Economics, Business and MarketingManagement — CEBMM 2012,
Singapore, International  Proceedings of  Economics  Development and
Research/Economics Business and Marketing Management, vol.29/348-354, IACSIT
PRESS, Edited by Feng Tao,ISSN 2010-4626, ISBN 978-981-07-1472-7, pp. 348-354,
JOEBM (ISSN: 2301-3567) indexedin the Engineering & Technology Digital Library,
ProQuest, Periodicals

Directory, MESLibrary, EBSCO, WorldCat, Google Scholar, Ulrich's, Cross Ref and send
for reviewed by Thomson ISl,
http://www.ipedr.com/vol29/63-CEBMM2012-7Q10041.pdf

Olimpia I. Ban, Fuzzy Multicriteria Decision Making Method Applied to Selection of the
Best Touristic Destinations, INTERNATIONAL JOURNAL of MATHEMATICAL
MODELS AND METHODS IN APPLIED SCIENCES, Issue 2/volume 5, 2011, pp.264-
271, ISSN: 1792-5983, ISBN: 978-960-474-241-7, indexed Ulrich's International
Periodicals Directory, SCOPUS

http://www.naun.org/main/NAUN/ijmmas/19-741.pdf
http://www.scopus.com.scopeesprx.elsevier.com/citation/print.url?origin=recordpage&sid

Olimpia Ban, Alina Badulescu, Evaluarea online a calitatii serviciilor de cazare si
satisfactia globald // The online evaluation of accommodation services quality and the
overall satisfaction, Revista Romana de Marketing nr.4\2015,
http://www.revistademarketing.ro/

ProQuest (ABI/INFORM Global).EBSCO host (Academic Search Complete).Index
Copernicus (Journal Master List).Cabell's Directory of Publishing Opportunities in
Marketing, editia a 12-a.Database Rosetti

10.

Olimpia Ban, Ioana Mester, Using Kano two dimensional service quality classification
and characteristic analysis from the perspective of hotels' clients of Oradea, Journal of
Tourism, n0.18(2014), pp.23-29. Indexare in: Ulrich s, SCIPIO, INTUTE - social sciences,
ICAAP, Canada, CIRET, Genamics JournalSeek, = Academic  Journals
Database,SCIRUS,Socionet, The University of Hong Kong Libraries.
https://doaj.org/article/8286b6e22b864c68a5abfd92d3030052
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http://www.iztzg.hr/en/publications/tourism/indexing/http:/hrcak.srce.hr/index.php?show=toc&id_broj=12096
http://www.iztzg.hr/en/publications/tourism/indexing/http:/hrcak.srce.hr/index.php?show=toc&id_broj=12096
http://www.iztzg.hr/en/publications/tourism/indexing/http:/hrcak.srce.hr/index.php?show=toc&id_broj=12096
http://www.ipedr.com/vol29/63-CEBMM2012-ZQ10041.pdf
http://www.revistademarketing.ro/
https://doaj.org/article/8286b6e22b864c68a5abfd92d3030052

http://econpapers.repec.org/article/scmrdtusv/v _3al8 3ay 3a2014 3ai 3al8 3ap 3a30-
36.htm

Il. TEZA DE DOCTORAT

1. Olimpia Ban, Tehnici de promovare a produsului turistic, teza sustinuta la Universitatea de
Vest din Timisoara, 2005, domeniul S$tiinte Economice, specializarea Marketing.
Conducitor stiintific: 1999-2003 prof.univ.dr. Dumitru Lazar (Universitatea Babes-Bolyali,
Cluj-Napoca); 2003-2005 prof.univ.dr. Constantin Negrut (Universitatea de Vest din
Timisoara).

I1l. LUCRARI PROTEJATE CU DREPTURI DE AUTOR
IV. CARTI SI CAPITOLE iN CARTI

Carti de specialitate publicate in edituri recunoscute

1.| Olimpia Ban, Distributia in turism si e-mediarii, Editura Presa Universitara Clujeana,
Cluj-Napoca, 2015, format B5, ISBN 978-973-595-917-3, pg. 178
http://www.editura.ubbcluj.ro/bd/ebooks/pdf/1866.pdf

2.| Olimpia Ban, Constantin Negrut,Relatii publice §i comunicare, Ed. SOLNESS,
Timigoara, 2008, format B5, ISBN 978-973-729-128-8, pg.134

3.| Olimpia Ban, Tehnici promotionale i specificul lor in turism, Editura Economica,
Bucuresti, 2007, format B5, ISBN 978-973-709-303-5, pg. 384

Capitole publicate Tn volume colective

1.| Olimpia BanThe Role of Destination Attributes in Assessing/Constructing the Image of
Tourist Destination, 25 pg., chapter in collective volume Nedelea, Al.,Korstanje, M. and
Babu, G. (editors). ’Strategic Tools and Methods for Promoting Hospitality and Tourism
Services”. Advances in Marketing, Customer Relationship Management, and E-Services
(AMCRMES) Book Series. 1GI Global-2015, pg. 282, Book Citation Index, ISBN13:
9781466697614, |ISBN10: 146669761X, EISBN13: 9781466697621,
DOI:10.4018/978-1-4666-9761-4

2.| Olimpia Ban, Reconfigurarea pozitiei agentiei de turism traditionale pe piata (e)-
distributiei turistice, pp.167-191, 24 pg. capitol in volum colectiv Nedelea, Al. (coord.),
,»lurism. Concepte si experiente”, Editura Casa Cartii de Stiinta, Cluj-Napoca, 2015, pg.
275

3.| Olimpia Ban, Madela Abrudan, Nicoleta Bugnar, Volumul Il — Diagnoza economica a
Jjudetului Bihor, 83 pg. capitol in volum colectiv Anca Dodescu, Alina Badulescu, Adriana

Giurgiu, Pop Cohut Ioana (coord.), Diagnoza economica a judetelor din vestul Romaniei,



http://econpapers.repec.org/article/scmrdtusv/v_3a18_3ay_3a2014_3ai_3a18_3ap_3a30-36.htm
http://econpapers.repec.org/article/scmrdtusv/v_3a18_3ay_3a2014_3ai_3a18_3ap_3a30-36.htm
http://www.editura.ubbcluj.ro/bd/ebooks/pdf/1866.pdf
http://www.igi-global.com/book-series/advances-marketing-customer-relationship-management/37150
http://www.igi-global.com/book-series/advances-marketing-customer-relationship-management/37150

Editura Universitatii din Oradea, ISBN general 978-606-10-319-8, editie pe suport CD-
ROM; autor 2 capitole, 2010, ISBN 978-606-10-0320-4

Olimpia Ban, Distributia si promovarea produsului turistic, 14 pg.pp. 55-68 in volumul
colectiv Alina Badulescu, Elena Botezat (coord.), etc. ,Indrumarul ofertantului de turism”,
Editura Universitatii din Oradea, 2009, ISBN 978-973-759-893-6, pg.138

Olimpia Ban in Anca Dodescu, Nicoleta Bugnar (coord.), etc. Ghidul integrarii IMM-

urilor pe piata unica europeand, Editura Universitatii din Oradea, 27 autori, ISBN 978-
973-759-639-0, 2008, pg.230

Materiale didactice

Olimpia Ban, Afrodita Borma, Resurse si destinatii turistice, pg. 254, 2015, disponibil la
http://distance.iduoradea.ro/course/view

Olimpia Ban, Tehnica operatiunilor de turism, Editura Universitatii din Oradea, format
B5, ISBN 978-606-10-0019-7, Oradea, 2010, pg. 253

Olimpia Ban, Tehnici promotionale, ed.rev., Editura Universitatii din Oradea, format B5,
ISBN 978-973-759-396-2, 2007, p.164

Olimpia Ban, Tehnici promotionale, Editura Universitatii din Oradea, format A5, ISBN
973-613-
347-8, 2003, pg. 220

Olimpia Ban, Marketing turistic, format BS, curs pentru invatamantul la ID, pg. 309,
disponibil la http://distance.iduoradea.ro/course/view.php?id=903

Olimpia Ban, Turism transfrontalier, curs in proiectul Cross-border Co-operation Project:
Preparation of an Electronic Distance Learning Guidebook and the Ensuing Short-Cycle
Pilot Training Packages based on Real Market Demands E-competence, Strengthen social
and economic cohesion of the border area, 2.3.2. Cooperation in the labour market,
HURO/0801/067, Budget 180.000 Euro, 01.01.2010-31.12.2010, Universitatea din Oradea-
Debreceni  Egyetem, pg. 110, disponibil la http://pixelworld.hu/dev-utf/e-
learning2011/roman/turizmus/pages/1-1.html

Olimpia Ban,Agentii si intermediari in turism, curs master EAATIO, pg. 179, disponibil la
http://distance.iduoradea.ro/course/view.php?id=3072

Olimpia Ban, Promovare si branding regional, 95 sld., curs master AAR, disponibil la
http://distance.iduoradea.ro/course/view.php?id=3053

Olimpia Ban(coordonator volum)- Ghidul de practica al studentului PRACTeam —
master,Volumul IUniversitatea din Oradea, Facultatea de Stiinte Economice, Ed.
Universitatii din Oradea, Oradea, 2011; ISBN 978-606-10-0510-9, pg.130

10.

Olimpia Ban(coordonator volum)- Ghidul de practica al studentului PRACTeam —
licentd, Volumul I, Universitatea din Oradea, Facultatea de Stiinte Economice, Ed.
Universitatii din Oradea, Oradea, 2011, ISBN: ISBN 978-606-10-0514-7; pg.175

11.

Olimpia Ban(coordonator volum),Ghidul de practica al studentului PRACTeam — master,
Vol. | - Universitatea din Oradea, Facultatea de Stiinte Economice, 2012, Vol. I. ISBN
ISBN 978-606-10-0835-3, pg.164

12.

Olimpia Ban(coordonator volum), Ghidul de practica al studentului PRACTeam —
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http://distance.iduoradea.ro/course/view
http://distance.iduoradea.ro/course/view.php?id=903
http://pixelworld.hu/dev-utf/e-learning2011/roman/turizmus/pages/1-1.html
http://pixelworld.hu/dev-utf/e-learning2011/roman/turizmus/pages/1-1.html
http://distance.iduoradea.ro/course/view.php?id=3072
http://distance.iduoradea.ro/course/view.php?id=3053

licenta, 2012, Vol. | - Universitatea din Oradea, Facultatea de Stiinte Economice,: ISBN
978-606-10-0847-6, pg.161

13. Olimpia Ban(coordonator volum),Ghidul de practica al studentului PRACTeam — master,

Volumul | - Universitatea din Oradea, Facultatea de Stiinte Economice, Editura
Universitatii din Oradea, Oradea, 2013, ISBN - 978-606-10-1076-9, pg.160

14. Olimpia Ban(coordonator volum) -Ghidul de practica al studentului PRACTeam —

licenta, Volumul | - Universitatea din Oradea, Facultatea de Stiinte Economice, Editura
Universitatii din Oradea, Oradea, 2013; ISBN - 978-606-10-1089-9, pg.162

15.

Elena Botezat, Olimpia Ban, Negocierea afacerilor-aplicatii, cazuri, teme de dezbatere,
Editura Universitatii din Oradea ISBN 973-8219-21-3, 2001, pg. 113

16. Olimpia Ban, Turism international, 132 pg., curs pentru studenti, format B5, Oradea,
2009

17. Elena Botezat, Olimpia Ban, Economia serviciilor-note de curs, 162 pg., format A5,
Oradea, 2003

ARTICOLE/STUDII TN EXTENSO, PUBLICATE IN REVISTE
DIN FLUXUL STIINTIFIC INTERNATIONAL PRINCIPAL

Articole care prezinta contributii stiintifice originale, in extenso, publicate Intr-o revisti

cotata ISI cu factor de impact mai mare ca (

1.

Adrian I. Ban, Olimpia I. Ban, Optimization and extensions of a fuzzy multicriteria
decision making method and applications to selection of touristic destinations, EXPERT
SYSTEMS WITH APPLICATIONS, 39(2012) 7216-7225,Source Normalized Impact per
Paper (SNIP): 2.362, SCImago Journal Rank (SJR): 1.487, Impact Factor: 1.965,5-Year
Impact Factor: 2.254.

DOI:10.1016/j.eswa.2012.01.055
http://www.sciencedirect.com/science/article/pii/S0957417412000681,
http://apps.webofknowledge.com.ux4lI8xu6v.useaccesscontrol.com/full_record.do?product
=WOS
&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ104R3U4Z75u&page=1&doc=
3

A. 1. Ban, Olimpia I.Ban, D. Tuse, Calculation of the fuzzy importance ofattributes based
on the correlation coefficient, applied to the quality of hotel services, Journal of Intelligent
and Fuzzy Systems, Vol.30, 2015, pp.1-14, Impact Factor: 1.812,
DOI:10.3233/1FS-151840
http://content.iospress.com/articles/journal-of-intelligent-and-fuzzy-systems/ifs1840



http://dx.doi.org/10.1016/j.eswa.2012.01.055
http://www.sciencedirect.com/science/article/pii/S0957417412000681
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS%20%20%20%20%20%20&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ1o4R3U4Z75u&page=1&doc=3
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS%20%20%20%20%20%20&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ1o4R3U4Z75u&page=1&doc=3
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS%20%20%20%20%20%20&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ1o4R3U4Z75u&page=1&doc=3
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS%20%20%20%20%20%20&search_mode=GeneralSearch&qid=4&SID=4B1LYANQ1o4R3U4Z75u&page=1&doc=3
http://content.iospress.com/articles/journal-of-intelligent-and-fuzzy-systems/ifs1840

3. | Olimpia I. Ban,V. Ancusa, V.Bogdan, Gh. I. Tara,Empirical Social Research to Identify
Clusters ofCharacteristics that Underlie the Online Evaluation of Accommodation
Services. Revista de Cercetare si Interventie Sociala, 50(2015), 293-308. Impact factor
0,798, according to the Thomson Reuters Journal Citation Reports.

http://apps.webofknowledge.com.ux4lI8xu6v.useaccesscontrol.com/full_record.do?product

WOS&search mode=GeneralSearch&qid=1&SID=4EfWGbjM95156vIfszl&page=1&doc
=1

4. | Olimpia | Ban, Adrian Ban, Delia A Tuse, Importance-Performance Analysis by Fuzzy n-
Means Algorithm, Expert Systems With Applications, Impact Factor: 2.240Conform
Journal Citation Reports 2015 published by Thomson Reuters,

DOI: 10.1016/j.eswa.2015.12.023,
http://www.sciencedirect.com/science/article/pii/S0957417415008258

5. | Olimpia I. Ban, I. Gh. Tara, V. Bogdan, D. A. Tuse, G. Bologa, Evaluation Of Hotel
Quality Attribute Importance Through Fuzzy Correlation Coefficient, Technological and
Economic Development of Economy, 2029-4913 (Print), 2029-4921 (Online), 2014
Impact Factor: 1.563

Articol acceptat si in curs de publicare

https://mc.manuscriptcentral.com/tted#refX

6. | Tara, I. Gh.(...) OlimpiaBan,The social role of the supreme audit institutions to reduce
corruption in the european union-empirical study, Revista de Cercetare si Interventie
Sociala, 52(2016), Impact factor 0,798, according to the Thomson Reuters Journal
Citation Reports.

Articol acceptat si in curs de publicare

Articole care prezinta contributii stiintifice originale, in extenso, publicate Intr-o revisti
indexati in cel putin 2 din bazele de date recunoscute

1. Olimpia Ban, Adela Popa, Investigating digital divide in travel distribution: the use of
Internet and new media technologies in travel agencies of Bihor, Romania, Tourism
Journal, CROATIA, Vol.63/No.4, 2015, pp.479-496, 14 BDI indexed included EBSCO,
SCOPUS.http://www.iztzg.hr/en/publications/tourism/indexing/http://hrcak.srce.hr/index.
php?show=toc&id_broj=12096

2. Olimpia Ban, Alina Badulescu, Evaluarea online a calitatii serviciilor de cazare si
satisfactia globala // The online evaluation of accommodation services quality and the
overall satisfaction, Revista Roména de Marketing nr.4\2015,
http://www.revistademarketing.ro/

ProQuest (ABI/INFORM Global).EBSCO host (Academic Search Complete).Index
Copernicus (Journal Master List).Cabell's Directory of Publishing Opportunities in
Marketing, editia a 12-a.Database Rosetti

3. Olimpia luliana Ban, Paul lacobas, Alexandru Mircea Nedelea, Marketing Research
Regarding Tourism Business Readiness For Eco-Label Achievement (Case Study:
Natura 2000 Crisul Repede Gorge-Padurea Craiului Pass Site, Romania),

Revista de turism, N0.20/2015, http://www.revistadeturism.ro/rdt/article/view/312
Revista este indexata in EBSCO, DOAJ, RePec, Cabells, Ulrich's - Periodicals Directory,



http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS&search_mode=GeneralSearch&qid=1&SID=4EfWGbjM95156yIfszI&page=1&doc=1
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS&search_mode=GeneralSearch&qid=1&SID=4EfWGbjM95156yIfszI&page=1&doc=1
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS&search_mode=GeneralSearch&qid=1&SID=4EfWGbjM95156yIfszI&page=1&doc=1
http://apps.webofknowledge.com.ux4ll8xu6v.useaccesscontrol.com/full_record.do?product=WOS&search_mode=GeneralSearch&qid=1&SID=4EfWGbjM95156yIfszI&page=1&doc=1
https://mc.manuscriptcentral.com/tted#refX
http://www.iztzg.hr/en/publications/tourism/indexing/http:/hrcak.srce.hr/index.php?show=toc&id_broj=12096
http://www.iztzg.hr/en/publications/tourism/indexing/http:/hrcak.srce.hr/index.php?show=toc&id_broj=12096
http://www.iztzg.hr/en/publications/tourism/indexing/http:/hrcak.srce.hr/index.php?show=toc&id_broj=12096
http://www.revistademarketing.ro/
http://www.revistadeturism.ro/rdt/article/view/312
http://ulrichsweb.serialssolutions.com/title/1319715831966/674033

SCIPIO, INTUTE - social sciences, ICAAP, Canada, CIRET, Genamics JournalSeek,
Academic Journals Database, SCIRUS, Socionet, The University of Hong Kong
Libraries

Olimpia Ban, Ioana Mester, Using Kano two dimensional service quality classification
and characteristic analysis from the perspective of hotels' clients of Oradea, Journal of
Tourism, no.18(2014), pp.23-29. Indexare in: Ulrich s, SCIPIO, INTUTE - social
sciences, ICAAP, Canada, CIRET, Genamics JournalSeek, Academic Journals
Database,SCIRUS,Socionet, The University of Hong Kong Libraries.
https://doaj.org/article/8286b6e22b864c68a5abfd92d3030052
http://econpapers.repec.org/article/scmrdtusv/v_3al8 3ay 3a2014 3ai_3al8 3ap 3a30-
36.htm

Olimpia 1. Ban, The construction of importance-performance grid in tourist services
research without the direct determination of the attributes importance, Conferinta
internationala ,,European IntegrationNew Challenges”, editia a VIII-a, 25-26 mai 2012,
Oradea, The Annals of The University of Oradea, ISSN 1582-5450, Economic Series,
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Olimpia Ban, The Impact Evaluation of the Promotion of Baile Felix Spa Offer on Oradea,
Sesiunea Stiintificd Internationald Integrarea Europeana-noi provocdri pentru economia
Facultatea de Stiinte Economice, Universitatea din Oradea, revistd cotatda CNCSIS pozitie
665 — C B, Editura Universitatii din Oradea, pp. 244-248, 27-28 mai 2005, ISSN: 1582-
5450, http://anale.steconomiceuoradea.ro/2010/05/28/tom-2005-turism-durabil/

33|

Olimpia Ban, The New Touristic Reasons, Sesiunea Stiintificd Internationald Integrarea
European provocdri pentru economia Roméniei, Facultatea de Stiinte Economice,
Universitatea din Oradea, cotatd CNCSIS pozitie 665 — Categoria B, Editura Universitatii
din Oradea, pp.277-282, 27-28 m ISSN: 1582-5450

34

Olimpia Ban, The Brand Touristic Destinations, Sesiunea de Comunicari Stiintifice cu
particip internationald ,,Economia romaneasca la inceput de mileniu”, Universitatea din
Oradea, Facultatea de Stiinte Economice, Analele Universitatii din Oradea, revista cotata
CNCSIS pozitie 665 — EdituraUniversitatii din Oradea, pp. 545-551, 29-31 mai 2003, ISSN:
1582-5450

35|

Elena Botezat, Olimpia Ban, Impactul turismului de masd, Sesiunea de Comunicari
Stiintifice cu  participare internationala ,,Economia romaneasca la inceput de mileniu”,
Universitatea din Oradea, Facultatea de Stiinte Economice, Analele Universitatii din Oradea,
revista cotatd CNCSIS pozitie 665 Editura Universitatii din Oradea, pp. 545-551, 29-31 mai
2003, Editura Universitatii din Oradea pp.565- 570, 29-30 mai 2003, ISSN: 1582-5450,
http://anale.steconomiceuoradea.ro/arhiva/

36

Olimpia Ban, Calin Gurau, Dezvoltare durabila prin turism cultural, Simpozionul
International “Turism si dezvoltare teritoriala”, Universitatea din Oradea, Facultatea de
Istorie si Geografie, publicatda in Analele Universitatii din Oradea, Seria Geografie, Tom 1V,
pp.195-198, oct. 1999, ISSN 1453-3766
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37|

Olimpia Ban, Ada Mirela Tomescu, Dimensiuni ale ospitalitatii romanesti in turism,
Analele Facultatii de Management Agricol, Simpozionul Stiintific International
“Dezvoltarea integratd a spatiului rural in Romania”, Timisoara, 4 iunie, pp.376-381, 1999,
ISSN 1453-1410.

38|

Calin Gurau, Olimpia Ban, Importanta conceptului de dezvoltare durabila a turismului la
nivel local §i regional, Simpozionul International “Turism si dezvoltare teritoriala”,
Universitatea din Oradea, Facultatea de Istorie si Geografie, publicatd in Analele
Universitatii din Oradea, Seria Geografie, Tom IV, pp.178- 183, 1999, ISSN 1453-3766.

39

Alina Badulescu, Olimpia Ban, Dorin Bac, The increase of the satisfaction level of tourists
by adapting the supplied services to specific cultural characteristics (case study: Felix Spa),
Ungaria, SIOFOK, 4 - 6 septembrie, Ungaria, 2006.

40

Olimpia Ban, Cosmina Pop, The Necessity of Implementing a New Tourist Registration
System, International Conference on Political Geography "Central and Eastern Europe: Past,
Present and Perspectives”, Oradea, 9-11 May 2002, publicat in Analele Universitatii din
Oradea, Revista cotata B, Seria Geografie, ISSN: 1221-1273, Tom X1V, pp.351-356, 2004.

41

Olimpia Ban, Elena Botezat, Modele de elaborare a mesajului comunicational in turism,
Conferinta Internationald ,,Tendinte in dezvoltarea aplicatiilor cibernetice”, organizatd de
Academia de Cibernetica ,,Stefan Odobleja” si Universitatea din Oradea, noiembrie 2002,
Baile Felix, publicata in Volumul Conferintei, Editura Universitatii din Oradea, Oradea
ISSN 1582-6791, pp 69-76, 2002.

42

Ada Mirela Tomescu, Olimpia Ban, Adevertizing Materials- A Romanian Case Of Study:
Accomodation Structures in Oradea, Proceedings of 24th EuroCHRIE Conference In Search
of Excellence for Tomorrow s Tourism Travel and Hospitality, ISBN: 978-9963-634-83-5,
Thessaloniki, Greece, 25-28 October 2006

43

Olimpia Ban, Ada Mirela Tomescu, Touristic Services Quality. Points of View: Consumer
vs. Supplier - Study Case: Six Romanian Sea-Side Hotels, ,,A Hotel, Restaurant and
Gastronomy Business Journal”, ISSN 14515113, tom/vol. VI, no.6, year 3, Belgrade, 2005,
pp. 382-388.

VI.ALTE LUCRARI SI CONTRIBUTII STIINTIFICE

Articole/studii publicate in volumele unor manifestari stiintifice nationale

recunoscute

44

Olimpia Ban, Canale de transmitere a mesajelor promotionale in turism,Sesiunea de
comunicari jubiliard, Integrarea Europeand - noi provocari pentru Roménia” editia a II-a,
pozitie 665 — Categoria B, Editura Universitatii din Oradea, pp. 933-938, 26 - 28 mai 2006,
Analele Universitatii din Oradea, revista cotata CNCSIS, ISSN 1582-5450,
http://anale.steconomiceuoradea.ro/2010/05/28/tom-2006-volumul-i-management-marketing/

45|

Olimpia Ban, Analiza canalelor de transmitere a mesajelor publicitare utilizate de
structurile turistice din Oradea, Oradea, Sesiunea de comunicari jubiliard"Integrarea
Europeana - noi provocari pentru Romania" editia a II-a, pozitie 665 — Categoria B, Editura
Universitatii din Oradea, Analele Universitatii din Oradea, pp. 929-933, 26 - 28 mai 2006,
revista cotata CNCSIS /ISSN 1582-5450,
http://anale.steconomiceuoradea.ro/2010/05/28/tom-2006-volumul-i-management-marketing/
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46

Ada Mirela Tomescu, Olimpia Ban, Creativitate si pragmatism in mesajele promotionale
ale firmelor turistice, Oradea, Sesiunea de comunicari jubiliara"Integrarea Europeana - noi
provocari pentru Romania™ editia a II-a, pozitie 665 — Categoria B, Editura Universitatii din
Oradea, Analele Universitatii din Oradea, 26 - 28 mai 2006, revista cotata CNCSIS /, ISSN
1582-5450, pp.880-888

47

Olimpia Ban, Simona Bodog, Delia Ciurea, Etica Relatiilor Publice ca instrument de

comunicare in masd, Revista Aletheia, Academia de Stiinte si Arte, Universitatea din
Oradea, nr.13, ISBN: 973-8032-25-3, ISSN: 1221-4272, 2004

48

Olimpia Ban,Utilizarea retelelor neuronale in servicii, Oradea, Academia de Cibernetica
»otefan Odobleja”, aparutd in volumul pe CD Tendinte in dezvoltarea aplicatiilor
ciberneticii, ISSN 1582-6791, 2005, pp.1-5

49

Olimpia Ban, Noile atractii utilizate in reclamd, Analele Universitatii din Oradea,
Facultatea de Stiinte Economice, Tom XI, ISSN 1582-5450, 2002, pp. 38-42

50|

Olimpia Ban, Cilin Gurau, -Strategii comunicationale pe Internet. Relatia dintre
comunicarea de marketing si functia de relatii publice, Revista Aletheia, Academia de
Stiinte si Arte, Universitatea din Oradea, nr.13, ISBN: 973-8032-25-3, ISSN: 1221-4272,
2002, pp.460-468

51

Olimpia Ban, Alexandru Costangioara, Coordonate ale dezvoltarii relatiilor publice,
Revista Aletheia, Academia de Stiinte si Arte, Universitatea din Oradea, nr.13, ISBN: 973-
8032-25-3, ISSN: 1221-4272, 2002, pp.616-621

52

Olimpia Ban, Denotatia si conotatia imaginii destinatiei turistice, Revista Confluente Vol.l,
nr.9/septembrie ISSN 1582-6880, 2001, pp. 84-88, 2001

53]

Olimpia Ban, Implicatiile turismului asupra universului comunitatilor locale, Analele
Sesiunii Anuale de Comunicari Stiintifice a Universitatii "Mihai Eminescu", Concepte
Economico-sociale pentru mileniul III, Ed. MIRTON, Timisoara, ISBN 973-585-449-X, 25-
26 mai 2001, pp. 28-33

54|

Olimpia Ban, Factorii de influenta ai dezvoltarii industriei hoteliere, Analele Sesiunii
Anuale de Comunicari Stiintifice a Universitatii “Tibiscus”, Timisoara, ISSN 1582-2680,
mai 2001, pp.7-12

55

Olimpia Ban, Implicatiile caracteristicilor serviciilor turistice pentru strategia
comunicationald, Sesiunea de Comunicari Stiintifice “Economia romaneasca la inceput de
mileniu”, Universitatea din Oradea, mai 2001, Analele Universitatii din Oradea, Facultatea
de Stiinte Economice, Tom X, ISSN-1222-569-X, pp. 261-275

56/

Olimpia Ban, Calin Gurau, Tendinte de evolutie ale managementului logistic determinate de
dezvoltarea Internet-ului si a tranzactiilor electronice, Sesiunea Anuala de Comunicari
Stiintifice, Universitatea “Bogdan-Voda”, Cluj-Napoca, Analele Universitatii Bogdan-Voda,
2000, pp.374-379
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57|

Olimpia Ban, Locul targurilor de turism in promovarea produsului turistic, Sesiunea de
Comunicari Stiintifice “ Nevoia de crestere economica a Romaniei la inceput de mileniu”,
Universitatea de Vest din Timisoara, mai 2000, publicatd in Studii de Economie, vol. XXI,
TOM 2, ISSN 1223-1894, pp. 461-471

58]

Olimpia Ban, Ada Mirela Tomescu, Aportul componentei rationale la promovarea ofertei
turistice, Sesiunea de Comunicari Stiintifice “ Nevoia de crestere economica a Romaniei la
inceput de mileniu” Universitatea de Vest din Timisoara, Facultatea de Stiinte Economice,
mai 2000, publicata in Studii de Economie, vol. XXI, TOM 2, ISSN 1223-1894, 2000

59|

Olimpia Ban, Calin Gurau, Imaginea firmei turistice-componenta a imaginii tarii, Sesiunea
de Comunicari Stiintifice organizatd de Universitatea Tibiscus Timisoara, Sectiunea:
“Economie generald. Management. Marketing”, mai 2000, publicatd in Analele Universitatii
— Seria Stiinte Economice, ISSN 1582-2680, 2000, pp. 378-383

60

Olimpia Ban, Marketingul prin viu grai si universul serviciilor, Sesiunea de Comunicari
Stiintifice organizata de Universitatea “Danubius” Galati, “Teorie si practica economica in

pragul mileniului III”, mai 2000, publicatd in Analele Universitdtii “Danubius” Galati, ISSN
1584-0409

61|

Olimpia Ban, Promovare turistica prin merchandising, Simpozionul de Stiinte Economice,
SIMPEC 2000, Universitatea "Transilvania", Brasov, 10-11 noiembrie 2000

62|

Olimpia Ban,Etica consumului turistic, Simpozionul de Stiinte Economice, SIMPEC 2000,
Universitatea "Transilvania", Brasov, ISBN 973820402X, 10-11 noiembrie 2000

63|

Olimpia Ban, Calin Gurau, Raportul dintre “comunicare” si “promovare” la nivel
organizational, Analele Sesiunii Anuale de Comunicari Stiintifice, “Economia romaneasca la
sfargit de mileniu”, Facultatea de Stiinte Economice, Universitatea din Oradea, Baile-Felix
12-13 mai 2000, TOM IX, ISSN 122569, pp.34-40

64|

Olimpia Ban, Calin Gurau,Un studiu explorativ al turismului de iarna pe piata studentilor,
Analele Sesiunii Anuale de Comunicari Stiintifice, “Economia romaneasca la sfarsit de

mileniu”, Facultatea de Stiinte Economice, Universitatea din Oradea, Baile-Felix 12-13 mai
2000, TOM IX, ISSN 122569, pp.344-349

65|

Olimpia Ban, Calin Gurau, Imaginea turistica-rod al filosofiei relatiilor publice, Revista
de Marketing-Management (AROMAR), nr. 1-2/2000, ISSN 1222-9105, 2000, pp.88-93

66

Olimpia Ban, Calin Gurau, Utilizarea realitatii virtuale in turism, Revista de Marketing-
Management (AROMAR), nr. 4/2000, ISSN 1222-9105, 2000, pp. 226-234

67|

Olimpia Ban, Interferentele marketingului cu arta, Revista de Marketing Management
(AROMAR), nr.5/1999, ISSN 1222-9105, 1999, pp.280-288

68|

Calin Gurau, Olimpia Ban, Strategii promotionale in turism prin Internet, Revista de
Marketing- Management (AROMAR), nr.6/1999, ISSN 1222-9105, 1999, pp.387-395

69|

Olimpia Ban, [Imaginea produsului turistic in relatie cu strategia de marcd, Analele
Simpozionului de Management, Inginerie manageriald si Marketing, Universitatea “Petrol-
Gaze” publicatd in Buletinul Stiintific al Universitatii Petrol Gaze Ploiesti, Ploiesti, ISSN
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2284-8576, octombrie 1999, pp.103-107

70|

Olimpia Ban,Particularitatile mix-ului de marketing in domeniul serviciilor, Analele
Universitatii din Oradea, Facultatea de Stiinte Economice, 1 TOMVII, ISSN-1453-3766,
1999, pp.8-13

Lucrari comunicate la diferite seminarii, conferinte, sesiuni stiintifice

1.

Olimpia Ban, Aspecte ale promovarii vanzarilor in turism, Sesiunea Anuald de
Comunicari Stiintifice, ,,Probleme actuale macro si microeconomice in comert si turism”,
Universitatea Crestina ,,Dimitrie Cantemir”, Timisoara, 10 mai 2002

Olimpia Ban, Particularitdtile managementului schimbarii in societdtile din turism,
Sesiunea Anuald de Comunicari Stiintifice, Universitatea ,,Bogdan Voda”, Cluj Napoca,
2001

Olimpia Ban, Sebastian Rusu, Aportul finantelor publice locale asupra dezvoltarii si
promovarii turismului, Revista Simpozionului International ,,Munca, bani, banci, cultura si
politica (sec.XVII-2001)”, Oradea, 27-29 aprilie 2001

Olimpia Ban, Calin Gurau, Personalul — ca instrument de promovare in servicii (turism),
Simpozionul ,,Realitati si perspective ale turismului roménesc”, Universitatea ,,Hercules”,
Baile-Herculane 20-21 mai 2000

Olimpia Ban, Cilin Gurau, Turismul de afaceri — o afacere profitabila, Simpozionul
,,Realitati si perspective ale turismului roménesc”, Universitatea Hercules, Baile-Herculane
20-21 mai 2000

Olimpia Ban, Calin Gurau, Aplicatii ale retelelor neuronale in marketing, Conferinta
Internationala ,,Noi tendinte in Cibernetica si1 Stiintele Economice”, Universitatea
Europeana Dragan, Lugoj 15-17 iunie 2000

Alte publicatii

1.
2.

Olimpia Ban, Familia de standarde 1SO 2000, Revista ROMCOM, nr.18, p.5., feb. 2002
Olimpia Ban,Argumente privind calitatea, Revista ROMCOM, nr.18, feb. 2002, p.7, feb.
2002

VII.RECENZOR SI MEMBRU IN COMITETE DE PROGRAM LA
JURNALE SI CONFERINTE INTERNATIONALE

1.

2.

Recenzor din 2011 la CACTUS TOURISM JOURNAL, for research, education,
culture and soul,
http://www.cactus-journal-of-tourism.ase.ro/editorial.asp

Recenzor din 2013 la Ecoforum Journal, revista indexata in peste 25 de BDI,
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http://www.ecoforumjournal.ro/index.php/eco/user

3. Recenzor din 2013 la Revista de turism, revista indexata in peste 14 BDI,
http://revistadeturism.ro/rdt/user

4. Recenzor in intervalul 2010-2012 la Analele Universititii din Oradea, Sectiunea
Stiinte  Economice, ISSN: 1582-5450, revista  indexatda = BDI,
http://anale.steconomiceuoradea.ro/volume/2012/proceedings-einco-2012.pdf
http://anale.steconomiceuoradea.ro/volume/2011/conference-proceedings-2011.pdf
http://anale.steconomiceuoradea.ro/volume/2010/conference-proceedings-
2010.pdf

5. Recenzor 2010-2012, 2014, 2015 la volumul editat cu ocazia Sesiunii stiintifice a
doctoranzilor in Economie ,,Romania si provocarile crizei economice. Raspunsul
tinerilor economisti”, Universitatea din Oradea, Facultatea de Stiinte Economice,
Scoala Doctorala de Economie.

6. Recenzor din 2015 la Revistei de Management & Marketing Craiova, revista indexata
in B. Revista este recunoscuta CNCSIS (categoria B+). Revista este indexata in
urmatoarele baze de date si cataloage internationale: CABELL'S DIRECTORIES OF
PUBLISHING OPPORTUNITIES, REPEC, CEEOL, DOAJ, EBSCO, Electronic
Journals Library, Index Copernicus, Intute: Social Science, ICAAP, SCIPIO -
Platforma Editoriala Romana, http://www.mnmk.ro/

VIII.PROIECTE/CONTRACTE/GRANTURI DE CECETARE-
DEZVOLTARE-INOVARE

Proiecte de cercetare obtinute prin competitie pe baza de contract/grant
international

1. Membru Membru- Contract 255/05.10.2011, Program: IDEI-PCE, PN-II-ID-PCE-2011-3-
0861/5.10.2011 “Aproximare prin operatori neliniari max-produs si prin metode tip distanta
in teoria numerelor fuzzy, aplicate la procesarea semnalului si a imaginii”,

Perioada de implementare: 05.10.2011-05.10.2015, Valoarea proiectului: 812.700 RON;

2. Manager teritorial in proiectul Practica studentilor economisti. Parteneriat inter-regional
pe piata muncii intre universitati i mediul de afaceri (acronim: PRACTeam), cod (numar de
identificare proiect) ID: 64150, castigat prin competitie, in august 2010, finantat din Fondul
Social European, prin Programul Operational Sectorial Dezvoltarea Resurselor Umane 2007-
2013, Numarul de referintd al programului (CCI): 2007RO051PO001, Axa prioritard 2
,Corelarea invatarii pe tot parcursul vietii cu piata muncii”, Domeniu major de interventie
2.1. - Tranzitia de la scoala la viata activa”, Cerere de propuneri de proiecte nr.90 - Invati o
meserie!, coordonator proiect: Universitatea din Oradea, Facultatea de Stiinte Economice,

Perioada de implementare: 01.10.2010 — 30.09.2013, Valoarea proiectului: 12.047.586 RON;

1. Expert in Cross-border Co-operation Project:Preparation of an Electronic Distance
Learning Guidebook and the Ensuing Short-Cycle Pilot Training Packages based on Real
Market Demands E-competence, Strengthen social and economic cohesion of the border
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area, 2.3.2. Cooperation in the labour market, HURO/0801/067, Budget 180.000 Euro,
01.01.2010-31.12.2010, Universitatea din Oradea-Debreceni Egyetem;

Coordonator local in Proiectul intitulat: Antreprenoriatul si egalitatea de sanse. Un model
inter-regional de scoald antreprenoriala pentru femei, castigat prin competitie, in aprilie
2008, si finantat prin Programul Operational Sectorial Dezvoltarea Resurselor Umane —
POSDRU 2007-2013, ,Fii intreprinzator!”, Axa Prioritarda 3 ,Cresterea adaptabilitatii
lucratorilor si a intreprinderilor”, Domeniul Major de Interventie 3.1 ,,Promovarea culturii
antreprenoriale”; Nr.ref. 2007RO051PO001; coordonator proiect: Universitatea din Oradea,
Facultatea de Stiinte Economice; Partenerii in proiect: Agentia Nationald pentru Egalitate de
Sanse intre Femei si Barbati (ANES)- P1; Universitatea de Vest Timisoara (UVT) — P2;
Universitatea ,,Aurel Vlaicu” Arad — P3; Universitatea de Nord din Baia Mare — P4;
Universitatea ,,Eftimie Murgu” Resita — P5; Fundatia ,,Academia Comercialda” din Satu Mare
— P6; Societatea Stiintificai de Management din Romania (SSMAR) — P7; perioada de
derulare a proiectului: 01.01.2009-31.12.2010 (24 luni); valoarea finantarii nerambursabile:
12.009.942,00 RON (aprox. 3.275.588,00 Euro) (a se vedea documentul public
http://www.fseromania.ro/down-docs/beneficiari_posdru.pdf, poz. 45);

Expert cheie in proiectul Dezvoltarea si promovarea integrata de pachete turistice tematice
comune in Euroregiunea Bihor — Hajdu Bihar, Contract PHARE CBC 2006/018-
446.01.01.01.01.15, Coordontator proiect: Universitatea din Oradea, Facultatea de Stiinte
Economice, Parteneri: Consiliul Judetean Bihor, Autoguvernarea judetului Hajdu-Bihar,
Camera de Comert si Industrie a judetului Bihor, Asociatia Generala a Economistilor din
Romaénia — filiala Bihor, Fundatia Euroregiunii Bihor — Hajdu-Bihar (asociat), Perioada de
implementare: 18.08.2008 — 18.08.2009 Valaoarea totala: 102 341,45 Euro;

Coordonator stiintific TnProiectul PC numit: Cercetari privind demersurile comunicationale
de marketingale IMM-urilor, in vederea oferirii unor solutii inovative pentru cresterea
competitivitatii, in contextul politicilor de dezvoltare durabila la nivel european, acronim
COMINOVATIV, contract nr.92090 din 01.01.2008, perioada 01.11.2008- 30.06.2011,
valoarea proiectului 2.203.335 RON, finantat Centrul national de management programe.
Programul 4 "Parteneriate in domeniile prioritare”. Planul national pentru cercetare -
dezvoltare si inovare 2007-2013Responsabil de proiect din partea Universitatii din Oradea-
partener 3, Valoarea proiectului: 2.000.000 RON, Bugetul alocat Universitatii din Oradea
300.000 RON pe perioada 01.11.2008-30.09.2011;

Asistent manager in Programul Coeziune Economica si Sociald, Dezvoltarea Resurselor
Umane, Masuri active pentru ocupare, Linie de buget PHARE: 2005/017-553.04.02.
Referinta 02, Titlul proiectului: eWork today-program de instruire Tn vederea
adaptarii/orientatii fortei de munca active la cerinfele societatii informationale (eWork-
PIAFM). Suma finantata prin programul PHARE: 118.080,00 Euro. Director DODESCU
Anca, perioada 12 luni , 2007/2008;

Responsabil grup de lucru Turism Servicii in proiectul Phare CBC Ro — Hu 2005
Programme, RO-2005/017-536.01.01-56-2.2,,Sprijinirea integrarii IMM-urilor cu activitate
de export - import din judetul Bihor in cadrul pietei unice europene prin dezvoltarea unor
servicii de afaceri transfrontaliere”, aplicant Universitatea din Oradea, valoare proiect 159000
euro. Perioada- 01.09.2007-30.11.2008;
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7. Membru — Grant de cercetare finantat CNCSIS, Contract de grant nr. 27648/ 14.03.2005 tip
AT, Cod 42 — 2005 - 2006 “Impactul agroturismului asupra dezvoltarii durabile a zonei
Bulz”, valoare grant 8300 RON.

Alte proiecte

Membru- Proiect derulat in baza semnarii Protocolului primei sesiuni a Comisiei Mixte roméano-
bulgarede cooperare stiintifica si tehnologica. Denumirea proiectului: «Market possibilities for

pentru produsele unei agriculturi durabile (agriculturd ecologica -produse bio) in Bulgaria si
Romania". Director de proiect: conf.univ.dr. Ada Mirela TOMESCU. Echipa de proiect:
conf.univ.dr. E.Botezat , lector dr.Dorin Coita, lector dr. Olimpia Ban, lector dr. Dorina Lezeu,
studenti de la master.

Precizez ca nu am dobandit inca certificatul de abilitare, deci toate lucrarile si proiectele
enumerate mai sus sunt realizate Thainte de dobandirea acestuia.

06.01.2016 Semnitura

N
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